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Executive Summary


I. ALLIANCE SURVEY ON SELF-REGULATORY PROVISIONS FOR ADVERTISING & CHILDREN

The Alliance Secretariat studied all available codes of Alliance members in 15 European countries, i.e. 14 European Union countries (excl. Finland) and Switzerland, for references, direct or indirect to children. These have been tabulated and analysed in the report. The actual texts are available from the Alliance Secretariat or Alliance members.
In the general codes of Alliance members: The codes of 13 of the 15 countries refer specifically to children. Of these, Sweden, Denmark and Luxembourg do not have a general code of their own and apply the principles of the ICC code. Germany has no general advertising code and Austria has just re-defined its codes with regard to children at the end of 1995.
Specific rules for advertising & children:

11 of the 15 Alliance members have specific rules or codes for children and advertising. 

Three of these use the ICC codes and Switzerland has no specific rules on children.

Specific categories: 

References to children in specific categories of self-regulatory codes occurred most frequently in respect of alcohol (10 countries). Denmark, France, Greece, Luxembourg and Sweden did not refer to children with regard to alcohol advertising. The next categories in order of listing were direct marketing, food, medicines, tobacco and toys. Other categories which mentioned children were pornography, testimonials, slimming and sanitary protection products. 


N.B. Tobacco advertising is prohibited on TV in the EU by the Television Without Frontiers directive. 

Definitions of a child or minor in self-regulatory codes: 

	PRIVATE
B
	Child is 14 or under (General code using ICC code definition) 

	DK
	Child is 14 or under (using ICC code definition) 

	E
	Child is 12 or under (specific codes) 

	F
	Child is 14 or under (General code using ICC code definition) 

	GR
	Child is 14 or under 

	I
	Child is under 14 

	L
	Child is 14 or under (using ICC code definition) 

	NL
	Minors are under 18 (tobacco code) 

	S
	Child is 14 or under (using ICC code definition) 

	UK
	Child is 15 or under (Broadcasting - ITC/RA* codes) 

Child is 16 and under (CAP** - Sales Promotion code) 

People under 18 (CAP - Alcohol code) 

People under 18 (CAP - Slimming) 

Those under the age of 18 (CAP - Tobacco code) 


Source: EASA 1995 

*ITC - Independent Television Commission 
* RA - Radio Authority 
** CAP - Committee on Advertising Practice 

II. ALLIANCE QUESTIONNAIRE ON SELF-REGULATION IN ADVERTISING & CHILDREN
This survey was sent to Alliance members in 15 European countries. Responses were received from the 14 European Union Alliance members. Percentages given are of total respondents. 

TV Advertising - General
Is there any specific legislation or code of practice for TV advertising ? 

All countries have some form of specific legislation or code of practice for TV advertising.

Has the EU Directive Television Without Frontiers been implemented in your country ? 

14 countries (100%), have implemented the Directive. 

For how long has brand advertising on TV been allowed in your country? 


When was it first introduced ? 

The first countries to introduce brand advertising were Luxembourg and the UK, in 1955. The country which has most recently introduced brand advertising is Sweden, in 1991. 

Is it permissible to advertise any product from any category on TV ? 
All countries had prohibitions on specific product categories or types of advertising.

Are any products or product categories subject to restrictions on their times of transmission ? 

7 countries (50%) have broadcast time restrictions for particular products or product categories. These are Spain, France, Greece, Ireland, the Netherlands, Portugal, and the UK. 

TV Advertising & Children
Are the regulations concerning children the same as those in the EU Directive Television without Frontiers ? If no, are they more restrictive? 

The regulations in 10 countries (71%) are the same as those contained in the EU Directive . The remainder have imposed stricter provisions. They are Belgium (Flemish Region), Denmark, Italy, and the UK.

Are there any products for which the use of children is forbidden in TV advertising ? 

6 countries (43%) have products for which the use of children is forbidden in TV advertising. These are Spain, Ireland, Italy, Luxembourg, Portugal and the UK, and largely concern advertising for alcoholic beverages and tobacco.

Do children feature frequently or rarely in TV advertising ? 

In 12 countries (86%) children are featured frequently in TV advertising. The exceptions are Denmark and Luxembourg. 

For which products are children used most frequently ? 

In the 0-3 age-group, children are most frequently used in advertisements for nappies, toys, baby care products and food. In the 4-12 age-group, advertisements for food, baby care products and toys. In the 13-15 age group, they are most frequently used in advertisements for computer games and food.

May children be used to present products which are not of special interest to them ? 

In 4 countries (28%) children may not be used to present products which are not of special interest to them. These are Spain, Denmark, Portugal and the UK. 

May children quote the name of any product or the brand ? 

In 13 countries (93%) children may quote the name of the product or the brand. The exception is the UK, where it is discouraged except in the case of products of special interest to children.

Are there any restrictions on the use of children in TV advertising ? 

In 10 countries (71%) there are restrictions on the use of children in TV advertising. These are Austria, Germany, Denmark, Spain, France, Ireland, Italy, Luxembourg, Portugal, and the UK 

Is it permissible to feature naked children in TV advertisements ? 

The degree of child nudity deemed to be acceptable varies from country to country. 

In 9 countries (64%) it is permissible to feature children totally naked (including sexual organs). These are Belgium, Denmark, Spain, France, Greece, Italy, the Netherlands, Portugal and Sweden.

In the remaining countries (Austria, Germany, Ireland and the UK) it is only permissible to feature children partially naked.

Can you provide examples of products using naked children in their TV advertising ? 

12 countries provided examples regarding the following products: nappies, baby care products, baby food and mineral water (listed in order of the numbers of examples given).

Has the use of naked children in TV advertisements provoked reactions from viewers? 

4 countries (29%) replied that the use of naked children in TV advertisements provoked reactions from viewers. These countries are France, Ireland, Portugal and the UK.

Could you send a video tape recording of TV commercials which according to you show the best examples of the matters raised in the previous question ? 

2 countries (14%) sent video tape recordings to the Alliance with examples of such advertisements. These were France and Ireland.

Non-Broadcast Media Advertising & Children

Do other media have specific rules governing the use of children in advertising ? 
7 countries (50%) said that other media have specific rules governing the use of children in advertising. These countries were Belgium, France, Ireland, the Netherlands, Portugal, Sweden and the UK.

Do you notice an increase in the use of children in advertisements in those media? 

5 countries (38%) replied that they did notice an increase in the use of children in those media. The relevant countries were Belgium, France, Ireland, Luxembourg and Portugal. Increases were primarily noted in the use of children for advertisements for cars, food and drink. Sweden did not answer this question.

Has the use of naked children in advertisements in those media provoked public reactions? If so, for what reasons ? 
8 countries (57%) replied that the use of naked children in advertisements in those media provoked public reactions. These countries were Belgium, Germany, France, Greece, Ireland, Portugal, Italy and the UK.

Complaints about Advertising & Children

How many complaints have you received in 1993 and 1994 on advertising related to children ? 
In order of importance, the largest number of complaints were received from the UK, Italy, the Netherlands, and Belgium. In the UK, the number of complaints received has declined over the past decade, while for the other countries cited, an increasing trend may be noted. Overall, in terms of upheld complaints, the figures are not significant either in numbers or as a percentage of total complaints. 


Full reports obtainable from the 
EASA Alliance Publications and Information Centre 
Children


