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EU Commission and UEFA kick off football season with joint TV campaign promoting physical activity

Brussels, 3 September 2007: The European Commission and the Union of European Football Associations (UEFA) are launching a joint TV advertising campaign, created by EACA member AMV BBDO, which is expected to reach between 80 and 100 million viewers during each match week of the Champions League, as it will be aired free of charge in more than 40 European countries at the interval of each of this season’s 125 televised Champions League football games. 

The 30-second TV advert was made possible through a partnership with UEFA which offered the airtime that it retains for social initiatives. The campaign uses the slogan "Go on, get out of your armchair' to encourage European citizens to make physical activity part of their daily lives. 

The spot is the product of co-operation between the Commission's Health and Consumer Protection Directorate General, the UEFA administration and the London-based advertising agency Abbott Mead Vickers BBDO. The total production cost came to about € 515,000. 
The Commission asked the European Association of Communications Agencies (EACA) to invite its member companies to put forward proposals to work on the project and AMV BBDO’s submission was chosen following the presentation of a creative route. The agency provided all creative and management services to the project free of charge.

Millions of Europeans are expected to view the advert, as it will be screened free of charge during the half-time break of this season’s televised Champions League football games. This initiative comes at a time when poor diets and low levels of physical activity in Europe account for six of the seven leading risk factors for ill health in Europe. The lack of physical exercise, coupled with unbalanced diets, has turned obesity into a serious public health problem. In most EU Member States more than half of the adult population is overweight or obese. It is also estimated that almost 22 million children are overweight in the EU and each year this figure is growing by 400,000.
EU Commission and UEFA kick off/2..
Studies show that one in three Europeans do not exercise at all in their free time, while the average European spends over five hours a day sitting down. 
EU Health Commissioner Markos Kyprianou said: “Europeans are eating too much and exercising too little, which explains why more than half of European adults are overweight or obese. Through this TV advertising campaign we aim to help viewers better understand the importance of physical exercise in livinghealthier lives and encourage them to introduce physical activity in their daily routines.” 

EACA is a member of the Platform on Diet, Physical Activity and Health formed in March '05 which represented a new approach from the Commission to address the problem of rising obesity trends. The Platform aims to engage stakeholders to commit to action, such as the promotion of a healthy lifestyle through education, nutrition and physical activity actions. 
EACA Director General Dominic Lyle welcomed the decision by the Commission to use advertising to convey the healthy living message to European viewers. “The ability of advertising to reach mass audiences with simple effective messages is unrivalled,” he said. “It is encouraging to see recognition of the power of advertising to influence behaviour for the good of European consumers.”

For more information, please visit: http://ec.europa.eu/health/ph_determinants/life_style/nutrition/nutrition_en.htm 

or contact:

Dominic Lyle, Director General, EACA

Tel: +32 475 703 183  dominic.lyle@eaca.be
The European Association of Communications Agencies (EACA) is a Brussels-based organisation whose mission is to represent full-service commercial communications and media agencies and agency associations in Europe. EACA aims to promote honest, effective advertising, high professional standards, and awareness of the contribution of advertising in a free market economy and to encourage close co-operation between agencies, advertisers and media in European advertising bodies.

