
Drinking Alcohol by Children and Adolescents

Council Recommendation 2001/458/EC of 5 June 2001 on the Drinking of Alcohol by Young People, in particular Children and Adolescents.
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A Summary

The consumption of alcohol has become a very common part of adult life in Europe. Drinking is for most a part of transition to adulthood, and reflects/represents the practices of a wider adult society. Therefore, the problems related to consumption of alcohol by young people cannot be dealt with separately from those in society as a whole. 

There are different terminologies to describe drinking habits such as misuse, abuse, or alcohol related harm used in and by the Member States, and by those involved with alcohol consumption. Studies carried out recently in some Member States indicate changes in the drinking patterns of children and adolescents. The studies show an increase in binge drinking and heavy drinking among minors, a lowering of the age of first contact with alcohol and increasing consumption by young girls. This is a disturbing trend in view of the serious consequences of excessive alcohol consumption on the health of young people and their social well-being. 

However, the interpretation and the common understanding of these expressions varies.  For this reason, the Commission chose to use a descriptive terminology in the Council recommendation 2001/458/EC without prejudicing the continued use of various terminologies. The recommendation is also in line with the Resolution on alcohol abuse adopted by the Council on 29 May 1986.

The purpose of the proposal is to sensitise all levels of society to the dangers of alcohol abuse among young people, including manufacturers and retailers of alcoholic beverages and parents. It also addresses all aspects of the problem, from irregular binge drinking to alcohol dependency among young people.

The recommendation is designed to establish a common approach to this problem within the Community. It lays down the basic criteria for the Member States' strategies in the field. The main point is to sensitise all players and particularly youngsters to the problems linked with alcohol consumption and to develop health promotion tools. This approach concerns all areas -- schools, sport centres, youth movements, etc.

The most important features are the following:

· promote research into the problems with a view to identifying and evaluating measures to deal with them; 

· ensure the development of a programme and general health promotion policies targeted at all the groups concerned; 

· foster a multisectoral approach involving, as appropriate, law enforcement agencies, the media, etc.; 

· encourage the production of advisory materials for parents; 

· take action as a matter of priority against the illegal sale of alcohol. 

Member States should also take measures in respect of the industry involved in particular in the sale and advertising of alcoholic beverages. 
Self-regulation on the part of the relevant interested parties (producers, advertisers, the media, etc.) can play an important role in this area. It should be reinforced, as appropriate, by adopting supplementary measures.

To this end, Member States should encourage co-operation with these players and put in place mechanisms designed to:

· ensure that producers do not produce alcoholic beverages specifically targeted at children and adolescents; 

· ensure that alcoholic beverages are not designed or promoted to appeal to children and adolescents. Particular attention should be paid to the images employed, the promotion of ideas associated with alcohol consumption (such as consumption and sporting success, featuring of children in drink promotion campaigns and sponsoring of sporting events, sport merchandising, etc.); 

· develop, as appropriate, specific training for servers and sales persons; 

· allow manufacturers, promoters, etc. to obtain advice at all stages of investment in the product; 

· ensure that it is possible to examine or remove from sale products which are inappropriate. 

It is also necessary to ensure that representative production and trade organisations demonstrate their commitment to these principles.
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